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#zeroplastic campaign

The awareness-raising campaign against plastic debris and microplastics in the Greek
seas, #Hzeroplastic, started on 2019 including multiple actions with the aim to inform the
public about the problem of plastic pollution and its effects on marine organisms, but
primarily to promote a zero-waste lifestyle through the reduce of plastic items and
products containing microplastics.

Since 2020, the project continued with a special focus to raise awareness about plastic
pollution to the tourism industry through diving centers. Thus, established collaboration
with diving centers was developed in order to actively involve their visitors and the
public community in multiple actions.

After 2021 the project expanded in Cyprus and was enriched in order to motivate the
public to adopt a zero-waste lifestyle through artworks in public spaces and open public
events. In addition, it achieved additional funding from Beyond Plastic Med association.
As a result, more than 400 people, including school students, were informed about
marine plastic pollution.

In 2023, the project focused on educational events and school visits of primary and
secondary education, managing to implement 22 visits in 5 different locations around
Greece. As a results, more than 1330 school students were involved from 3 different
cities and 2 outermost islands of the North Aegean.




Actions 2023

From March to November 2023, in the
context of the project iSea organized
awareness raising events in Thessaloniki,
Athens, Lemnos island, Agios Eustratios island
and Leptokarya with the aim to spread the
message of marine plastic pollution among
the next generation, in collaboration with
educators (Figure 1). The informative events
targeted pre-school and school aged
students of primary and secondary education
and were based on the educational materials
created in the context of the project, in
combination with educational activities
designed for  different age  groups,
participants’ background and needs, on the
principles of experiential education and
problem solving.

The awareness raising events mainly included
school visits, but also informative events
organized within coastal cleanups, festivals
and summer schools increasing the number
of participants in #zeroplastic campaign. In
particular, iSea visited 15 different schools
within 18 different school Vvisits, targeting
different age groups. In addition, #zeroplastic
constituted the informative/introductory part
of 2 beach cleanups that took place in Athens
and Thessaloniki and the educational part for
the kids that visited “Athens Eco Film
Festival”. In the context of non-formal
educational activities, iSea also organized an
awareness raising event within the activities
of the Summer School of Lagadas, a rural area
closed to the city of Thessaloniki.

The enthusiasm of educators participating

in #zeroplastic campaign, gave us the

chance to further enrich the activities

conducted with the students.

In particular, each informative visit/event

includes:
1.The informative part, based on the
materials created in the context of the
campaign and focusing on the impact of
marine litter to the marine life and
welfare, but also on promoting the
reduce of plastic waste production in
the everyday life, but also school life of
the students and the school community.

2.The experiential activities that support

the better understanding of the issue,
including role playing, matching games
of actual litter items found during
cleanups, separation of small pieces of
plastic from sediment collected from
the beaches, but also filtering of
samples with simplified procedures (ex.
replaced micro filter with coffee filter). In
addition, the activities include our newly
created floor game during which
participants are moving on boxes
according to the score they are
achieving after answering to questions
relevant to zero waste and marine life
protection actions.
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Figure 1. Areas of Greece that #zeroplastic campaign took
place during 2023



Participation

From March to November 2023, in the
context of the project iSea organized
awareness raising events in Thessaloniki,
Athens, Lemnos island, Agios Eustratios island
and Leptokarya with the aim to spread the
message of marine plastic pollution among
the next generation, in collaboration with
educators (Figure 1). The informative events
targeted pre-school and school aged
students of primary and secondary education
and were based on the educational materials
created in the context of the project, in
combination with educational activities
designed for  different age  groups,
participants’ background and needs, on the
principles of experiential education and
problem solving.

Figure 2. #zeroplastic activities for kids within
Athens Eco Film Festival

The awareness raising events mainly included
school visits, but also informative events
organized within coastal cleanups, festivals
and summer schools increasing the number
of participants in #zeroplastic campaign. In
particular, iSea visited 15 different schools
within 18 different school visits, targeting
different age groups. In addition, #zeroplastic
constituted the informative/introductory part
of 2 beach cleanups that took place in
Athens and Thessaloniki and the educational
part for the kids that visited “Athens Eco Film
Festival”. In the context of non-formal
educational activities, iSea also organized an
awareness raising event within the activities
of the Summer School of Lagadas, a rural
area closed to the city of Thessaloniki.

The enthusiasm of educators participating in

#zeroplastic campaign, gave us the chance to

further enrich the activities conducted with the

students.

In particular, each informative visit/event includes:
1.The informative part, based on the materials
created in the context of the campaign and
focusing on the impact of marine litter to the
marine life and welfare, but also on promoting
the reduce of plastic waste production in the
everyday life, but also school life of the
students and the school community.

2.The experiential activities that support the

better understanding of the issue, including
role playing, matching games of actual litter
items found during cleanups, separation of
small pieces of plastic from sediment
collected from the beaches, but also filtering
of samples with simplified procedures (ex.
replaced micro filter with coffee filter). In
addition, the activities include our newly
created floor game during which participants
are moving on boxes according to the score
they are achieving after answering to
questions relevant to zero waste and marine
life protection actions.



Participation

Number of Students

7%

® Elementary school = Middle school = Kindergarten

Figure 3. Participants school level/age group expressed by
percentages



Participation

Figure 4. Primary school students remove Figure 5. #zeroplastic material posted by the
small pieces of plastic from sediment students participated in the campaign
collected from their area with the guidance of

an iSea representative

Figure 6. Students participating in the Figure 7. Students drawing the #zeroplastic
informative part of the school visit material



Communication

The the actions were distributed through iSea’s social media (Facebook, Instagram, LinkedIn and
Twitter) accounts in order to raise awareness among the public about the issue of marine plastic
pollution and disseminate the project’s results. The project was launched through social media in
February after iSea's first educational visit. Further posts followed in order to present the progress
of the project and the actions implemented. You can find all the Social Media activity and details
bellow:
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Table 3: Twitfer posfs
Impressions

2-U2 1100
07-05- 474
18-09-2023 289

Table 4: Linkedlin posts
Date Impressions
2 -':'_|"'|::3-"?U 23 301
2-05-2023 289
] 8-09-2023 "



https://www.facebook.com/iSea.org/posts/pfbid026bp1Se7gFb3gkRPhLFZpYJqeA99RphE9LdRAqUKThLtMmCTxMXEJEPDaeb48yGeQl
https://www.facebook.com/iSea.org/posts/pfbid0pSF24jiWCWgpeAyrtPAwR7oM7pQqYHoVMTHieKX2smeFi33vJwBL55SWxfJgxEiSl
https://www.facebook.com/iSea.org/posts/pfbid0EWc1WWJ9c35KRErW4kZU1GhAQYUGiYzH86KKgWebcyQdvsKQCU3ZHuKELTtP5WzLl
https://twitter.com/IseaOrg/status/1628322692641304579
https://twitter.com/IseaOrg/status/1655929649652957185
https://twitter.com/IseaOrg/status/1703742906262065385
https://www.instagram.com/p/Co9XL9_o0_w/?fbclid=IwAR3sPdbETMrE-21rKaAYYmMNC232NOGcFSt8gukyIkaeJ6CBKcK6akvCy_0
https://www.instagram.com/p/CsBcQGLIp_J/?fbclid=IwAR1ceVXKtFQqEPUG1T-KpsXtXH7qoXp5cG6fFCJU_daFaPgIeU_lizngDAk
https://www.instagram.com/p/CxVPIW0KloO/?fbclid=IwAR0dwd3nAoSegPpd0at9SVe8wdmHCEM7dxPAHMhIVtZY0ce6YlkAiT6VmCY
https://www.linkedin.com/feed/update/urn:li:activity:7034087180595539968
https://www.linkedin.com/feed/update/urn:li:activity:7061697734197542913
https://www.linkedin.com/feed/update/urn:li:activity:7109513746816901121

Communication
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Figure 8. The posts published on Facebook along with their statistics



Communication

Post performance @
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Figure 9. Examples of posts on different Social Media platforms along with their
performance



Contact
Information

Anastasia Charitou

Kritis 12,
Thessaloniki, 54645, Greece

+30 2313090696

anastasia.xaritou@isea.com.gr







